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Disclaimer

DISCLAIMER

This document has been prepared by CTT - Correios de Portugal, S.A. (the “Company” or “CTT") exclusively for
use during the presentation of the first quarter 2021 results. As a consequence thereof, this document may not be
disclosed or published, nor used by any other person or entity, for any other reason or purpose without the
express and prior written consent of CTT. This document (i) may contain summarisedinfermation and be subject to
amendments and supplements, and (i) the information contained herein has not been verified, reviewed nor
audited by any of the Company's advisors or auditors.

Except as required by applicable law, CTT does not undertake any obligation to publicly update or revise any of the
information contained in this document. Consequently, the Company does not assume liability for this document if
it is used for a purpose other than the above. No express or implied representation, warranty or undertaking is
made as to, and no reliance shall be placed on, the accuracy, completeness or correctness of the information or the
opinions or statements expressed herein. Neither the Company nor its subsidiaries, affiliates, directors,
employees or advisors assume liability of any kind, whether for negligence or any other reason, for any damage or
loss arising from any use of this decument or its contents. Neither this document nor any part of it constitutes a
contract, nor may it be used for incorporation into or construction of any contract or agreement.

This document has an informative nature and does not constitute, nor must it be interpreted as, an offer to sell,
issue, exchange or buy any financial instruments (namely any securities issued by CTT or by any of its subsidiaries
or affiliates}, nor a solicitation of any kind by CTT, its subsidiaries or affiliates. Distribution of this decument in
certain jurisdictions may be prohibited, and recipients intc whose possession this document comes shall be solely
responsible for informing themselves about, and observing any such restrictions. Moreover, the recipients of this
document are invited and advised to consult the public infermation disclosed by CTT on its website {www.ctt.pt) as
well as on the Portuguese Securities Exchange Commission’s website (www.cmvm.pt). In particular, the contents
of this presentation shall be read and understood in light of the financial information disclosed by CTT, through
such means, which prevail in regard to any data presented in this document. By attending the meeting where this
presentation is made and reading this document, you agree to be bound by the foregoing restrictions.

FORWARD-LOOKING STATEMENTS

This presentation contains forward-looking statements. All the statements herein which are not historical facts,
including, but not limited to, statements expressing our current opinion or, as applicable, those of our directors
regarding the financial performance, the business strategy, the management plans and objectives concerning
future operations and investments are forward-looking statements. Statements that include the words "expects”,
“estimates”, “foresees”, “predicts”, “intends”, “plans”, “believes”, "anticipates”, “will”, “targets”, “may”, “would"”,
“could”, “continues” and similar statements of a future or forward-looking nature identify forward-looking
statements.

All forward-looking statements included herein involve known and unknown risks and uncertainties. Accordingly,
there are or will be important factors that could cause our actual results, performance or achievements to differ
materially from those indicated in these statements. Any forward-looking statements in this document reflect our
current views concerning future events and are subject to these and other risks, uncertainties and assumptions
relating to the results of our operations, growth strategy and liquidity, and the wider environment (specifically,
market developments, investment opportunities and regulatory conditions).

Although CTT believes that the assumptions beyond such forward-looking statements are reasonable when
made, any third parties are cautioned that forward-looking information and statements are subject to various risks
and uncertainties, many of which are difficult to predict and generally beyond the control of CTT, what could cause
the models, objectives, plans, estimates and / or projections to be materially reviewed and / or actual results and
developments to differ materially from those expressed in, or implied or projected by, the forward-looking
information and statements.

Forward-looking statements (in particular, the objectives, estimates and projections as well as the corresponding
assumptions) do neither represent a commitment regarding the models and plans to be implemented, nor are they
guarantees of future performance, nor have they been reviewed by the auditors of CTT. You are cautioned not to
place undue reliance on the forward-looking statements herein.

All forward-looking statements included herein speak only as at the date of this presentation. Except as required
by applicable law, CTT does not undertake any obligation to publicly update or revise any forward-looking
statements, whether as a result of new information, future events or otherwise.
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CTTis aleadinglogistics and financial services provider with 4 business units...
€ million
Revenues YoY growth (%) Revenues YoY growth (%)
@ Addressed mail 3835 -11.9% Portugal 118.0 20.2%
Unaddressed mail 6.6 -22.3%
. Spain 72.3 39.6%
Revenues: 745.2 . Bus'n.ess 15.9 54.8%
Mail & other 3 Solutions Express & Parcels
€426.1m Other 4 202 -14.3% €193.0m Mozambique 2.7 10.6%
EBITDA1::103.6
Revenues YoY growth (%) Revenues YoY growth (%)
EBIT: 34.5 Netinterest 173 356% Savings & 232 -13.9%
insurance
Commissions 13.7 52.9% Money orders 6.0 7.5%
Net profit%: 16.7 Banco CTT 321 Crédito 339  61.2% FinancialServices "ol Products& 55 5 5o

€82.1m Payments & other

. services
& Retail

17.2 -14.6% €44.0m Payments & other 19 18.9%

1 Excluding Specific items, depreciation and amortization;
2 Attributable to equity helders; 3 Including Central Structure; 4 Includes Philately, US parcels, Central Structure and other revenues,
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..supported by common infrastructure, robust brand and enjoying significant economies of
scale

Strategic Assets

Distribution Network

i 5,693 4,312 #3511 = 225

Human resources Mailmen & women Operational fleet Delivery offices

Retail Network

idin 2,433 s 1,804 £ 81k

Human resources Post offices Postal agencies Clients per day

Mail & other Express & Parcels Banco CTT Financial Services & Retail
&) 517m 57 53m €1.1bn €3.8bn

Addressed mail Express & Parcels Creditto clients : Public debt

ltems ftems Placements

-16.5% +41.0% +23.4% -2.0%

vs.FY19 VS.FY19 VS.FY19 VS.FY19

1 Net ofimpairments.
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The mail volumes decline accelerated in 2020 due to the pandemic; the trend is expected
toimprovein 2021

CTT addressed mail volumes evolution
Millionitems; CAGR (%)

2001 Peak yearin mail volumes 2020 2021E
1,355 c.-62% 517 470-480
2001-2011 2012-2014 2015-2016 2017-2019 2020 2021E
- OO |—|
2.5% -3.7%
-7.2% -7.4% L
-[8-10]%

| Acceleration of | -16.5% o |
__________ | maildecline | . | Assumingno |
: Sovereign I : dueto : : Pandemic : : further I
| debtcrisis | | digitalization | | impact | . lockdowns |

,/—\\
USO price change 2 [1.7%)
\h f,

LIncludes basket of Nan-reserved and Reserved USO services, and Special Prices, penalties associated with quality standards are not considered (0.08%in 2018 and 1%in 2020, of which 0.5% reflected on prices and 0.5% compensated by an alternative measure).
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A new and improved concession contract will be critical to restore the sustainability of the
universal postal service

* ltis critical to redefine a new sustainable concession contractin 2021, to restore the pricing lever
and improve operational flexibility

Mail Universal « For CTT to remain the universal postal service provider, the contract terms need to improve
Service Obligation substantially

* A governmental working group has been set up to establish the basis of the new terms for the
future concession contract, in line with the aforementioned concerns

 Giventhe unilateral decision by the Government to extend the existing concession contract until 31
December 2021 without amendments, the contractual financial terms require revision

Compensation &
Contract * In addition, given the impacts of the pandemic, CTT is seeking special compensation for 2020

Rebalancing

» The compensation (2020) and the rebalancing (2021) formal procedures have already been
launched
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The implementation of a new distribution modelin 2021 is expectedto increase

productivity and cargo capacity

— CURRENTMODEL?

Route with 2 different parts
(1 slow/1 fast)

2/3 1/3

of distribution of distribution

time time
5 km 5 km

AllMail & Priority Mail &

Parcels Parcels
Route density
5km Skm

Slow part Fast part

" NEW DISTRIBUTION MODEL * 1

Route with 3 different parts

(1 slow/2 fast)
Fast part
Slow 7km
Priority Mail &

Pal‘t Parcels -
% 7 km ﬂ
All Mail &

parcels Fastpart |

7 km
Priority Mail &
Parcels
Route density
7 km 7km 7km

Slow part Fastparts

Walkingroute ﬂ Meotorized route

1 Distance presented correspands to indicative distance perroute.

[Shamrock modell

To beimplemented inmore than 90
distribution depots (in large cities and
district capitals) with expected 15%
productivity gain

Motorization of fast parts expected
toresultin 3xincreasein cargo
capacity vs. walking routes

Regular mail delivered in 3 working
days, maximizing density of the slow
parts

Operational capacity geared towards
fastest growing products, such as
parcels and priority mail

C.30% length reduction in walking
routes - safer for mailmen/women
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I CTT is uniquely positioned to provide services across the whole e-commerce value chain...

E-commerce offer

Value ﬁ rEn §7

o X =) &
Chain Marketing / . - .

Modular E&P offer
d O-III- Traditional Partnerships Pick-up & Easy return
.pt ; logistics Drop-off points solutions
Online and P avsho 9 Uber o i« > >
physical payshop Shopkit
marketing
campaigns Online Shops : o Trad.itit.)nal
c t t A d creation ame-day logistics
S

delivery

Parcellockers

ctthow
I
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..coupled with the potential for e-commerce growth in Iberia, it enables profitability
improvements and promotes the turnaround of the Spanish operation

Percentage of e-commerce inretail sales
2020; International Post Corporation database data

31%
(2015)

| o35%
(2015)

PT IT ES FR GR AT NO FI SE DE IE BE DK NL UK
153%|| 26% 12%|| 29%|| 8% || 24% 33% 28% || 25% 31%|| 30%

41% 15% 15% 17%

|:| E-commerce growth 2020

Both Portugal and Spain are still lagging in e-commerce as % of total
retail when comparedto EU peers...

..while in 2020 both countries narrowed the gap, growing by 53% and
41% respectively, this trend should continue with key e-tailers making
their way into Iberia

Lndividual company views (not censclidated), Portugal's marginincludingintercempany eliminations,

Key priorities
l. Improve profitability

* Build aleading Iberian CEP platform (e.g. 20 new sorting centers, new
automated sorters in Madrid, Barcelona, Valencia and Murcia)

* Reinforce the investmentin physical and digital assets (e.g. new
dynamic routing software)

Il. Complete the turnaround of the Spanish operation

* Unit costsimprovement since September 2020 due to the onboarding
of new large e-tailer clients & continuous investment in automation

1Q20 2Q20 3Q20 4Q20
E&P . 13.2% 14.3% 16.2%
EBITDA Portugal 4.1% - - -
Margin! _0.6%
: Spain -7.0% 0.6%
-24.6% -19.6%

lll. Explore adjacent markets

Specialized deliveries:
Fulfillment
2-man delivery

Same-day delivery
Overnight delivery
Cargo

Traditional CEP market
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Banco CTT aims to continue the strong growth trend, consolidating its profitability and
leveraging on digital capabilities

Reinforce digital

player nature
Leverage on digital
channels, with

simplified underwriting,

raising client
consideration and
product penetration

321

Accelerate growth
Increase commercial
presence and diversify
commercial channels,
based onarecently
deployed technological
platform

Sustain growth
Continue the growth
path while protecting

profitability and
ensuring significant
footprint among credit
intermediaries

“#i payshop

Refund business

model
Evolve to digital era,
from cashto digital
payments services

provider

Increase value
extracted from current
agents

Convertinto value
Monetize client base
through commissions
and product penetration
(including low capital
demand products, e.q.
off-Balance sheet
savings)
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Record quarterly parcels performance boosts group revenues and profits

)
Revenues growth ' Recordrevenues
acceleratesto performance for
+14.1%in the quarter, Express & Parcels
driving a substantial

expansion in recurring
EBIT (+62.2%)

with a strong boost
i from e-commerce

(€63.4m, +70.1%),

FS&R remains a
strong contributor to

Resilient mail
revenues, as strong

Improving
operational leverage

‘ and margin expansion mix & pricing effects profitability, despite
§ atBanco CTT, as the ’ in higher-value mail the challenges for

= fixed-cost capacityis counterbalance the brick & mortar retail
. now largely in place double-digit mail duetothe1Q21

i‘ volumes decline lockdown

P4l
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Significant revenues growth, driven by parcels, leads to profitability expansion

Mail & other?! Financial Services & Retail

Express & Parcels

Recurring Recurring Recurring Recurring

Revenues EBIT Revenues EBIT Revenues EBIT Revenues EBIT
€63.4m €2.5m €21.2m €1.4m €108.6m €4.9m €12.1m €6.2m
(+70.1%) (+167.4%) (+8.7%) (+26.6%) (-1.4%) (+5.2%) (-6.7%) (-14.8%)

CTT Group Revenues 2| €205.3m (+14.1%) EBITDA 23|€29.1m (+22.3%) Recurring EBIT 2| €15.0m (+62.2%)

L Including Central Structure; 2 Excluding Spedific items; 3 As of 2021, the EBITDA calculationwas simplified with the inclusion of impairments and provisions and the exclusion of IFRS16 lease impacts; as such the only differences between EBITDA and EBIT are
depreciaticn & amaortization and Specificitemns.
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A quarter of continued investment and expansion of CTT's products and services offer

* A Governmental working group * Partnership with Sonae Financial

has been createdto carry out an
analysis of the Postal Act and of the
Universal Service requirements for
the new concession contract

CTT elected as a Trusted Brand by
the Portuguese people, achieving
first place recognition in Mail and
Logistics services

Reopening of 29 of the 33
previously closed post offices,
reinforcing the proximity to the
populations and the capillarity of
the retail network

CTT Savings Line launched, a new
direct contact channel for savings
solutions support and service

FEIRA DO QUEIJO DE SEIA

Os melhores queijos

da Serra da Estrela

na sua mesa! o
LLE

Servicesfor Banco CTT to become
the lender for the Cartdo Universo
credit card. The credit book is
expected to grow to>€300m
within the next 12 months, funded
by Banco CTT's available liquidity
and own funds (including
reallocation of capital)

In partnership with the Institute of
Records and Notary, 350k newly
issued citizen cards have already
been delivered to the homes of the
Portuguese people

Dott marketplacereached 270k
registeredusers (+35%vs.
Dec-20), 1.6k vendors, 4.5m
products available for sale and
GMV growthof 122%vs.1Q20
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Banco CTT has established animportant long-term partnership with Sonae Financial Services

More than 850k clients and market share higher than 13%
Close to 1 billion transactions p.a.

Projected relevant returns, given seasoned portfolio, with 5 years of
historical data

Creditbook of . £€150m as of April-21, expected to grow to >€300m
during the next 12 months

Cartdo Universo retail brands:

16
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Record performance by Express & Parcels, as CTT s investments in e-commerce
infrastructure continue to meet strong demand, also spurred by the lockdown restrictions

Express & Parcels volumes
millionitems; % change vs. prior year

_ N I Portugal parcels volumes {excl. cargo)
«  Express & Parcels volumes in Portugal stabilized at a

very high plateau (matching the seasonally-strong +62.3%
4th quarter), as the country remained in lockdown 6 6 8.0 8.0
throughoutthe 1stquarter 2021 49 6.2 -

«  (TT's efforts as the enabler of e-commerce contribute
to these results — contracts with >2,000 SMEs to launch
online shops of which >700 are already operational; 1Q20 2Q20 3020 4Q20 1Q21
also, Comércio Local App now already adopted by 19
municipality partners, etc.

Spain parcels volumes

+137.2%
« The capture of new e-tailer clients in 2020 continues to

9.7
provide a strong boost to parcels volumes, with Spain 79 8.2
registering another record quarter in volumes 4.1 5.4
«  Own distribution (vs. franchisee) in Spain now stands at
83% vs. 47% in 1Q20, allowing for better quality of . . . . .
1Q20 2Q20 3Q20 4Q20 1Q21

service and alignment with clients’ needs
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Banco CTT activity remained resilient, despite the lockdown restrictions impact on the points of
sale

1Q21 HIGHLIGHTS 18

€ million except otherwise indicated

Customer deposits Off-Balance sheet savings
* Mortgage loans production declined * (Customerfunds capture remained
5246 548.0 by €9.9m (-21.5%) vs. 1Q20, due to 1798 strong, with a renewed focus on
changein focus to other credit 1,689 ' Off-Balance sheet savings
products, in order to maximize 11.8% + 12k customer current accounts
, , . risk-adjustedreturns 429 , 480 . wereaddedin1Q21 (529 intotal)
Dec-20 Mar-21 Averageyield (0.8% Dec-20 Mar-21 Deposits yield (0.04%
Auto loans ! Payments volumes 2
* Autoloans production declined * Payments' volumes declined by
560.4 5937 by €9.5m (-18.9%) vs. 1Q20, 11.7 10.8 0.9m (-8.1%), led by declines in
: impacted by the partial closure of ’ highway tolls, as aresult of the
the points of sale {compulsory), restrictionsimposedby the
duringthe lockdown state of emergency
Dec-20 Mar-21 Averageyield  6.2% 1Q20 1Q21

1 Net of impairments; 2 Million operations,
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Strong mix and pricing effectin higher-value mail cancelled almost entirely the impact of
the high volumes decline, exacerbated by the lockdown

Mail revenues

€ million; % change vs. prioryear

Ordinary mail
pressured by reduced
activity of large
corporate clients,
such as utilities,
banks, telecoms and
public administration

8.4 (+0.1%) Priority & other mail

e —— ]

35.7
(-11.6%)
Ordinary mail

Letter mail
47.4

(-9.0%)

107.8
(-1.5%)

10.4
(+15.2%)

International inbound mail

10.1
(+3.3%)

International outbound mail

301
(+2.0%)
Registered mail

Higher-value mail

(-16.0%)

Advertising mail

4.3

3.6 (+41.5%)
Business solutions

Adv. Other

19

Better pricing and
mix more than offset
the declinesin
internationalinbound
(-7.2%) and outbound
(-9.0%) mail volumes

Business solutions
revenues continueto
grow rapidly, boosted

by new commercial

drive and
partnerships
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Solid performance by Financial Services & Retail, considering the challenging environment
for high-streetretail, as aresult of the restrictions imposed by the state of emergency

€ million; % change vs. prior year

Year-on-year decline stems from the fact that Jan-20 -52.1% +32.2% -12.0%

public debt placements benefited from c€1.5bn 710.7 851 9 1,355.2

maturing stock, which compares to €385m in Jan-21. 644.5 1.192.5
' 340.6

Placements in February and March 2021 grew —

€207.4m (32.2%) vs. the same period last year,
benefiting from the launch of the new direct customer

support channel for savings solutions Jan-20 Jan-21 Febf‘oMar Febz&lMar 1Q20 1Q21

€ million; % change vs. prior year

+3.7% +57.2% +37.1%
10 10 2.6 3.6
Retail revenues grew to €3.6m in 1Q21 (+37.1%), 1.7 2.7
benefiting from the introduction of new lottery products
(scratch cards) in the CTT retail network
| Jan-20 | Jlan-21 | IFeb&Mar | Feb&MarI | 1Q20 | 1Q21 |

20 21
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Therobust revenues growth led to substantialimprovementin operational leverage and
meaningfulincreases in all profitability metrics

Key financial indicators
€ million; % change vs. prioryear

1Q19 1Q20 1Q21 A%19/21 A%20/21
Revenues? 176.9 179.9 205.3 16.1% 14.1%
Operating costs 2 149.3 156.2 176.3 18.0% 12.9%
EBITDA 2 27.5 23.7 29.1 5.6% 22.3%
Depreciation & amortization 3 133 145 14.0 5.4% -3.2%
Recurring EBIT? 14.2 9.3 15.0 5.7% 62.2%
Specificitems 56 0.0 -0.8 -115.2% <<
EBIT 8.7 9.3 15.9 83.1% 71.5%
Tax 2.9 2.5 4.5 55.4% 82.2%
Net profit attributable to equity holders 3.7 3.7 8.7 135.3% 136.3%
Free cashflow 43 8.6 9.9 130.5% 15.4%

1 Excluding Specific items ; 2 Excluding Specific items, depreciation & amortization; 3 In 1021, CTT redefined the useful lives of some assets, based on an analysis of the historical effective average use of these assets. Theimpactof this changewas a£2 Omdecreasein
depreciation & ameortizationin 1Q21.
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Extraordinary performance by Express & Parcels, benefiting also from the lockdown

impacts, drove strong revenues expansion

Revenues 1
€ million; % change vs. prioryear

Revenues 1 breakdown

777777777777 205.3
p—
-0.9
1Q20 A Mail & other AE&P ABancoCTT  AFS &Retail 1Q21
revenues 2 revenues revenues revenues

1 Excluding Specificitems; 2 Including Central Structure.

€ million; % change vs. prior year; % of total

6%

' 205.3

(+14.1%)

% of total

. Mail & other 2
108.6 (-1.4%)

Express &
Parcels
63.4(+70.1%)

Banco CTT
21.2 (+8.7%)

Financial Services
& Retail 3
12.1(-6.7%)
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Operating costs increased mostly in parcels, as a direct result of the substantial growthin

volumes

Operating costs*
€ million; % change vs. prior year

Operating costs ! breakdown

+12.9%
+0.9 +0.3
777777777777 | o !
-0.3
1Q20ap. AMail & AE&P costs ABanco AFS &
costs1 other costs 2 CTT costs Retail costs

€ million; % change vs. prior year; % of total

(...

| 43% |

‘ 2.9%)
% of total

*  Staff costsincreasedin Express & Parcels (+€1.3m) and Banco CTT (+€0.6m) and decreased by €1.0m in the other business units
* ES&S costs grew by €17.3m, mainly as aresult of a €13.9m increase in transport and distribution costs and a€1.7m increase in temporary work costs in Express & Parcels
*  Other costsincreased by €2.3m, mainly due to the increase in the costs of goods sold of the new retail products (lottery and merchandising) and banking commissions

1 Excluding Specific iterns, depreciation & amortization; 2 Including Central Structure,

Staff
89.2 (+1.0%}

External Supplies
& Services (ES&S)

75.7(+29.7%)
Impairments &
provisions
2.4(-16.4%)

Other
9.0(+35.0%)
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EBIT marginincreased as aresult of the expanding operational leveragein
Express & Parcels and Banco CTT

Recurring EBIT 1
£ million
+62.2%
EBITDA 3 contribution: +€5.3m
+0.8
+6.9 e I +0.5 15.0
***************** [ T
-1.1
FS&R Mail & other 2
41%
l
Banco CTT Express
& Parcels
1Q20RecurringEBIT A Mail & other 2 A Express & Parcels ABanco CTT AFS & Retail A Depreciation  1Q21 Recurring EBIT
EBITDA EBITDA EBITDA EBITDA & amortization
5.2% Recurring EBIT margin 7.3%

1 Excluding Specificitemns; 2 Including Central Structure. 3 Excluding Specific items, depreciation & amartization;
4In1Q21, CTTredefined the useful lives of some assets, based on an analysis of the historical effective average use of these assets. The impact of this change was a €2.0mdecrease in amortizationin 1Q21.
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Own cashincreased by c.£€10min the quarter

1021 Cashflow 31 March 2021 Net financial debt 2
€ million; impact on cash flow vs. prior year € million
EBITDA 29.1 (+5.3)
(+) Cash & cash equivalents 558.6
Non-cash items ! -50 (-1.5
(-) Net Financial Services & other payables 1855
Specific items impacting EBITDA +0.8 (+0.9)
(-) Banco CTT liabilities, net3 209.3
Capex -5.9 (-0.3)
| (-) Other# 18.6
Ch ‘ Ki ital -6.1 (-3.3
ange in working capita | (-3.3) (=) Own cash s
Operating cash flow _ 12.8 (+1.0) () Financial debt 919
Tax |’0'2 (+0.3) (=) Net cash position 53.2
Employee benefits -3.1 (+0.0) (-) Lease liabilities (IFRS 16) 116.7
Free cashflow 9.9 (+1.3) Net financial debt 2 63.4

1IFRS16 leases, impairments and pravisions; 2 Only financial debt presented inthe table, it does notinclude Net employee benefits of £203.5m as of 31 March 2021, 3 The changeinnet liabilities of Financial Services and Banco CTT reflects the evolution of credit balances with third
parties, depositors or ather bankingfinancial liabilities, net of the amountsinvested in credit or investments in securities/banking financial assets, of entities of the CTT Group praviding financial services, namely CTT financial services, Payshop, Banco CTT and 321 Crédito.  The changein
other cashitems reflects the evolution of Banco CTT's sight deposits at Bank of Portugal, outstanding cheques/clearing of Banca CTT cheques, and impairment of sight and term depasits and bank applications.
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Key Balance sheet detail

FINANCIALS

31 March 2021 Balance sheet
€ million; % change vs. 31 Dec 2020

2,967 2.967

) 159
Fixed Langible 296 Equity o,
assels (+0.2%) 0 LS St

Other
liabilities

m Employee benefits

Other assets

Employee benefits
tax credits

' . 209
Financial debt (ST&LT) o
Cash & cash (+0.8%) L
equivalents . . .
Financial Services 193 @
pavables (-20.6%)

L

Banco CTT deposits &
other fin. liabilities

—

Banco CTT financial
assets & credit

Assets Equity & Liabilities

27

0 Fixed tangible assets m Net employee benefits

{(+) Rights of use (leases) 104.2 (+) Employee benefits 1 281.8

(+) Otherfixed tangible assets 1915 (-) Employee benefits tax credit 78.4

(=) Fixed tangible assets 295.7 (=) Net employee benefits 203.5

Rights of use grew by €1 6mvs. Dec-20 (+1.6%) 10f which €27 2mrelated to healthcare

Il Financialdebt m NetFS payables

{+) Bank loans 91.9 (+) Financial Services payables 193.2

(+) Lease liabilities 116.7 (-} FSreceivables 9.1

(=) Financial debt 208.5 (=) Net FS payables 184.1
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Exceptional growth of parcels volumes and revenues provides a considerable boost to

28

profitability
Revenues EBITDA L2 EBIT 2
Consolidated view; € million; % change vs. prior year £ million £ million
> >
1551
Portugal €35.1m (+43.8%) B S
T S
Parcels €30.6m (+61.8%) 3 e
Cargo €2.5m (-9.9%) 8 g 1.7
v 0.1
Banking network €1.2m (-32.7%) T T
Logistics €0.6m (-15.4%)
+94.1% +55.2%
Other €0.3m (-3.9%)
1 J 1 J
Spain €27.6m (+127.8%) £ -0.2 L
o
Mozambique €0.7m (-5.6%) v -1.7
Total €63.4m (+70.1%)
-3.3 -3.9
Volumes by region (mitems) 1Q20 1Q21 1Q20 1Q21
Portugal Spain Mozambique
1Q21 18.2 8.5 80(+62.3%) 9.7 0.01
excludingcargo
vs.1Q20 +87.2% +50.9% +137.2% -5.0%

1 Excluding Spedificiterns, depreciaticn & amortization,
2 Individual company views (not censoelidated),
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Banco CTT is starting to benefit from significant operational leverage, as the fixed-cost
infrastructureis largelyin place

€ million; % change vs. prior year

+8.7%

19.5
Other 0.9
Fees & commissions 21
income ’
Net interestincome 10.4
I
1Q20

1 Excluding Specificiterns, depreciaticn & amortization,

21.2
1.0 ..by type:
Other
8.6 Off-Balance
sheet savings
Cards & accounts
Transactions
LG Payments
1
1Q21

18

0.6

1.4

38

£ million % change vs. prior year

+30.6%
3.4

2.6

1Q20 1Q21

€ million; % change vs. prior year

+193.9%
3.2
1.8
1.1
1.4
1Q20 1Q21

Non-recurring impact from the partnership with Sonae Financial Services in
the quarter: +€2.2m from the sale of government bonds by Banco CTT to
generate capital gains to fund the capital requirements; -€0.3m non-
recurring costs to establish the partnership

Recurring EBIT of €1.4m (+26.6% vs. 1Q20)
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Banco CTT cost of risk remains low while capital and liquidity are ample

€ million; % change vs. 31 Dec 2020

Loans by type

Sight deposits
€1,271m

2.113
Cash & cash
equivalents
" 506
Debt secunties (-2.2%)
Loans to 1,126
customers (+3.0%)
117
Other Assets (-0.9%)
— .
Assets

1 Excludes deposits fromintragroup companies; 2 Revision of the concept of default whichcame into effect in January 2021 resulted in anon-recurring growth of non-performing exposures in 1Q21.

2,113

Customer 1,797

deposits ! (+6.5%)
Other 92

liabilities (-8.0%)
223

Equity — (+5.6%)

Equity & Liabilities

1%

Mortgage

Moratorium requests have a total exposure of
€42.4m, 3.7% of the total gross credit portfolio

Customer deposits

Term deposits

€526m
(+9.4%)

Significant growth bothin term & sight deposits
529k currentaccounts {(+12kin 1Q21)

Non-performing exposures 2

40.8
2.9
27.4
Other 2.5
379
Auto 248
Mort
or galge 0.0 . 0.0 .
Dec-20 Mar-21
Costof risk 1.0% 0.5%
NPE ratio 2.5% 3.6%
Capital and liquidity
CET]. +0.9 P-p-
Fully o
implemented 16.8% 17.7%
Dec-20 Mar-21
LCR 1,068% 1,318%
LDR 65% 63%
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Mail profitability continues to be impaired by the atypical volumes decline, exacerbated by
the lockdown measures

Revenues?! EBITDA 2 EBIT
€ million; % change vs. prior year £ million £ million
Transactional €92.5m{-2.5%) -8.0% -10.0%
154 4.7
Advertising €4.3m(-16.0%)
14.2
Editorial £€3.3m (+0.1%)
Business solutions €3.6m (+41.5%)
//:
USO parcels €1.9m (+34.7%) - |
Philately & other? €3.0m (+4.1%)
I T I T
Total €108.6m (-1.4%) 1Q20 1Q21 1Q20 1Q21
Volumes by type (mitems)
Transactional Advertising Editorial
1Q21 N.A. 124.4 107.1 10.1 7.2 92.0
vs.1Q20 +2.5% -14.2% -15.2% -9.2% -4.6% -20.3%

L Including Central Structure;
2 Excluding Spedific itemns, depreciation & amaortization,
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Financial Services & Retail comparisonimpacted by the Jan-20 public debt placements and
the lockdown effects

FINANCIALS 32

€ million; % change vs. prior year £ million £ million
-15.6% -14.8%
7.3 7.2
Savings &insurance €6.8m (-21.8%) 6.2 6.2
Money orders €1.5m (-2.6%)
Payments €0.2m (+32.6%)
Retail products & services €3.6m (+37.1%)
Other €0.1m (+54.7%)
Total €12.1m(-6.7%) . . . T .
1Q20 1Q21 1Q20 1021
Metric Savings flows (€bn) Elaaias Redemptions Money orders (m ops.)
1Q21 14 12 ofwhich 0.2 3.7
1.2(-12.0%)
vs.1Q20 -11.4% ~12.1%  Publcdent -6.6% -5.0%

1 Excluding Spedificitemns, depreciation & amortization,
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Repositioning the business for further growth

Higher contribution from both Express & Parcels
and Banco CTT will keep fueling revenues
growth, translating into improving profitability

The COVID-19-related uncertainty is gradually fading
away

Given the above-mentioned dynamics, CTT now expects
to achieve around €60minEBITinFY21

33
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