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Disclaimer
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DISCLAIMER

This document has been prepared by CTT - Correios de Portugal, S.A. (the “Company” or "CTT"Y exclusively for use during the presentation of the 15t quarter 2018 results. As a consequence thereof, this document may not be disclosed or published,
nor used by any other person or entity, for any other reason or purpose without the express and prior written consent of CTT. This document (i) may contain summarised information and be subject to amendments and supplements, and (i) the
information contained herein has not been verified, reviewed nor audited by any of the Company’s advisors or auditors. Except as required by applicable law, CTT does not undertake any obligation to publicly update or revise any of the information
containedin this document. Consequently, the Company dees not assume liability for this documentifitis used for a purpose other than the abave. No express or implied representation, warranty or undertaking is made as to, and no reliance shall be
placed on, the accuracy, completeness or correctness of the information or the opinions or statements expressed herein. Neither the Company nor its subsidiaries, affiliates, directors, employees or advisors assume liability of any kind, whether for
negligence or any other reason, for any damage or loss arising frem any use of this document or its contents. Neither this document nor any part of it constitutes a contract, nor may it be used for incarporation inta or construction of any contract or
agreement.

This document has an informative nature and does not constitute, nor must it be interpreted as, an offer to sell, issue, exchange or buy any financial instruments (namely any securities issued by CTT or by any of its subsidiaries or affiliates), nor a
solicitation of any kind by CTT, its subsidiaries or affiliates. Distribution of this document in certain jurisdictions may be prohibited, and recipients into whose possession this document comes shall be solely responsible for informing themselves
about, and observing any such restrictions. Moreover, the recipients of this document are invited and advised to consult the public infermation disclosed by CTT on its website (www.ctt.pt) as well as on the Portuguese Securities Exchange
Commission’s website (www.cmvm.pt). In particular, the contents of this presentation shall be read and understood in light of the financial information disclosed by CTT, through such means, which prevail in regard to any data presented in this
document. By attending the meeting where this presentatien is made and reading this document, you agree to be bound by the foregoing restrictions.

FORWARD-LOOKINGSTATEMENTS

This presentation contains forward-looking statements. All the statements herein which are not historical facts, including, but not limited to, statements expressing our current opinion or, as applicable, those of our directors regarding the financial

performance, the business strategy, the management plans and objectives concerning future operations and investments are forward-looking statements. Statements that include the words "expects”, "estimates”, “foresees

TT]

“plans”, “believes”, “anticipates”, “will”, “targets”, “may"”, “would”, “could”, “continues” and similar statements of a future or forward-looking nature identify forward-looking statements.

o SINTH

,“predicts”, “intends”,

All forward-looking statements included herein involve known and unknown risks and uncertainties. Accordingly, there are or will be important factors that could cause our actual results, perfermance or achievements to differ materially from those
indicated in these statements. Any forward-looking statements in this document reflect our current views with respect to future events and are subject to these and other risks, uncertainties and assumptions relating to the results of our operations,
growth strategy and liquidity, and the wider environment (specifically, market developments, investment opportunities and requlatory conditions).

Although CTT believes that the assumptions beyond such forward-looking statements are reasanable when made, any third parties are cautioned that forward-looking information and statements are subject to various risks and uncertainties, many
of which are difficult to predict and generally beyond the control of CTT, what could cause the models, objectives, plans, estimates and/or projections to be materially reviewed and/or actual results and developments to differ materially from those
expressedin, orimplied or projected by, the forward-looking information and statements.

Forward-looking statements (in particular, the objectives, estimates and projections as well as the corresponding assumptions) do neither represent a commitment regarding the models and plans to be implemented, nor are they guarantees of
future performance, nor have they been reviewed by the auditors of CTT. You are cautioned not to place undue reliance on the forward-looking statements herein.

All forward-looking statements included herein speak only as at the date of this presentation. Except as required by applicable law, CTT does not undertake any obligation to publicly update or revise any forward-looking statements, whetheras a
result of new information, future events or otherwise.
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POSTAL OPERATORS GLOBALLY ARE DIVERSIFYING THEIR BUSINESS MODEL, BECOMING LESS DEPENDENT
ON THE MAIL BUSINESS; CTTISSTILLIN THE EARLY STAGES OF THIS TRANSFORMATION

Revenues per line of business

Sector cTT Y Postal operators have been adapting
their business model to offset the
Other 7% 6% | Growth 10% structural decline of the Mail business
Financial o levers
Services 18% 26%

> Parcels & Logistics and Financial
Services have beenacommon
diversification choice

Parcels &
Logistics

> CTTis pursuing a similar
diversification strategy butis lagging
behind vs. sectordueto
(i) the still limited penetration of e-

Mail

commerce parcelsinPortugal, and

2011 2016 2017
(ii) Banco CTT having started
operations onlyin 2016
D = €4 2
Sector trends N
Digitalisation E-commierce growth Globalisation Diversification

Source; IPC Global Postal Industry Report 2017,



MAIL VOLUME HAS BEEN DECLINING SINCE 2001, WITH CTT DELIVERING TODAY C. 50% OF THE VOLUME
DISTRIBUTED THEN
ctt

Addressed mail volumes evolution

2001 @

Billionitems; CAGR (%)

c.-50% :@ 2017

2001-2011 2011-2014 2014-2016 2017
-2.5%
-3.7%
-5.6%
-7.2%
|

Sovereign debt
crisis

) ) Mail volumes had been declining at a stable rate of c. 4% p.a. since 2014, however, in 2017 the decline was more pronounced and higher than the
guidance range of [-4 to-5%]



CTTHAS BEEN INVESTING TO CAPTURE THE GROWING FLOWS OF PARCELS, HAVING GROWN>23% INE&P VOLUMES
IN2017, WITH POSITIVE IMPACTS FROM THE TRANSPORTA ACQUISITION AND THE TURNAROUND IN SPAIN ctt

Volumes evolution within E&P business unit

Millignitems: CAGR (%)

CAGR
19.17  A16-17
23 Spain +7% +26%
Portugal +9% +22%

2012 2013 2014 2015 2016 2017

> InPortugal, the Transporta acquisition contributed positively with c. 2 millionitems in 2017 (excluding the impact of Transporta, volumes in Portugal grew c. 7%)

2 In Spain, Tourline turnaround plan and the recovery of key accounts resulted in growth of 26%in 2017




THERE IS STILL A GREAT POTENTIAL FOR GROWTH OF E-COMMERCE IN IBERIA, SINCEIT IS STILLLAGGING
BEHIND OTHER EUROPEAN COUNTRIES IN ONLINE RETAIL ctt

E-Commerce penetration

Domestice-commerce parcels percapital

) o
B D =

Average: ~20 parcels / capita

26
22
~1-2 Average: -7 parcels / capita 16 17 18
parcels /capita T T T T T e e T T T e T T TR e T e
1 6 6 7 & °
R S n 4
Cl— - = o = A
-w W w - - 1 54 Ak
Low penetration markets

Medium-sizedmarkets Lorge-sized, mature markets

1E-commercerelevantis considered as domestic B2C parcels, with speed typical for e-commerce shipmentsin the given country.



BANCO CTTIS GROWING RAPIDLY AND HAS BEEN WELL RECEIVED BY THEPOPULATION -IN 2017 THE
NUMBER OF CURRENT ACCOUNTS TRIPLED TO 226K AND CUSTOMER DEPOSITS DOUBLED TO €619M

bancoctt

Current accounts evolution

N

September to December June ® 226,001
Expansionto 202 branches Insurance offer /

/ December
o ~285 thousandclients
e 0/ €619min customer

branches Credit cards +
‘ March £66m mortgage loans

First mortgage loan
‘/74,135 August

contract
./ £500min customer
5 deposits
@ September
3119 © Consumer and car loans
1Q16 2Q16 3Q16 4Q16 1Q17 2Q17 3Q17 4Q17
Branches

Depositstem) @D (182 (254 (331 424 540 619



FOCUS ON TRANSFORMING THE POSTAL BUSINESS IN THE MEDIUM TERM AND INVESTING IN THE
DEVELOPMENT OF GROWTHLEVERS

Adjust HR policies and deepen the ES&S cost
reduction efforts

Grow above market in parcels and value-
added services (mail & parcels)

Postal business

HLMOYUD

Reinforce HR optimisation programme and

: : Continue Banco CTT’s path to breakeven
rationalise non-core assets

Optimise the Retail Network maintaining
proximity to the citizens

Stimulate sales and increase profitability

Reengineer the Distribution Network to
improve quality and operational efficiency

Improve the technology and data
management platform (analytics, digitalisation)

TRANSFORMATION

Adjusting fixed costs structure to medium-term Transform and develop non-postal business by
needs while maintaining high operational modernising the business model, leveraging and
standards investing in existing platforms and capabilities
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SOLID EBITDA GENERATION IN A QUARTERMARKED BY SEASONAL COMPARISON EFFECTS

Positive evolution of the growth levers offsets the revenues decline of the legacy businesses

Supported by strong growth in Banco CTT (+€1.1m, +28.8% proforma for incorporation of Payshop 1}, E&P (+€3.2m, +10.8%), the
Transporta acquisition (+€3.3m), and resilience of Mail revenues

Addressed mail volumes decline higher than the guidance range due to seasonal effects = 6 10/0

Decline of 6.1%, when adjusting for the effect of -2 working days in the quarter. The year will finish with +2 working days e —y—-
(+1in2Q18 and +3in 4Q18} working days

Stabilisation of the recurring operating costs, increasing only in growth-related areas _o 50/0

Recurring op. costs stabilise in Mail & Central Structure {grew 2.7%in 2017) andincrease as a result of growthin activity in .
Mail & other
Banco CTT and E&P

Operational Transformation Plan exceeding initial expectations €11.7m
€11.7m of FY18recurring cost savings already secured {(of €13.8m target), to become more visible in the P&L from 2Q18 of FY18 savings secured

Announced 4.1% annual price increase from Apr-18; awaiting the final decision of the Regulator on draft decisions 2
€1.9m impact of delay of price increase to Apr-18, to be recovered in subsequent quarters with a projected 4.7% average price increase

Recurring EBITDA generation in a quarter with difficult seasonal comparison effects €22.7m

HOIIDC O

1Payshop business migratedto Banco CTT Business UnitinJan-18. 12
2 Draftdecisicnsref. changes to the quality of service criteria applicable to the provisionof the Universal Postal Service (USQ) as of 1 luly 2018 untilend of 2020, and criteria for the Formulationof the USQ Pricing for the 2019-2020 period.



ADDRESSED MAIL VOLUMES DECLINE HIGHER THAN THE GUIDANCE RANGE DUE TO SEASONAL EFFECTS;
STRONG ACTIVITY IN THE GROWTH BUSINESSES CONTINUES

Addressed mail volumes (Quarter change YoY)

-0.4%
. Easter Easter Easter
FY16 guidance FY17
range 1Q‘16 guidance 20‘17 FY18 guidance 1Q‘18
-3‘_’/3 ___________________________________________________ ‘ range ‘
----------------------------------------- -4.5% ) _
I _____________________________________________________________________________________________________ Addressed mail volumes decline
-5% -4.4% adjusted for the effect of -2 working
days inthe quarter
“1.2% -7.6%

I 1Q 2Q 3Q 4Q I 1Q 2Q

2016 2017
Parcels volumes (Quarter change YoY) Credit products placements (€ million)

+42 3%

— Portugal
o +32.2%
---- Portugal (excl. Transporta) +29.9% 3

m— Credit 1 (C million) 163.6

n
|
]
o . ) |
E Spain +27.9% +29.9% G
3 \+12.3% 8
% o 2
w 9.8% <L
B m
n_ —2.9Cyo
X
wwi
. -11.2%
R — t t t — r t — t t t — r
39 aq | 10 2Q 3Q aQ " 1Q 3Q aq | 1Q 20 39 aQ " 1Q
2017 2018 2017 2018
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LIncluding credit placed by Banco CTT onits cwn Balance Sheet and the total gross cutstanding balance of credit placed by Banco CTT branches (outside Banco CTT's Balance Sheet), inpartnershipwith BNP Paribas Personal Finance (Cetelem),



PLACEMENT WEAKENED IN THE MONTHS FOLLOWING THE REDUCTION IN THE REMUNERATION RATE OF PUBLIC
DEBT PRODUCTS; CTTIS IMPLEMENTING MEASURES TO COUNTERACT THIS TREND AND ENERGISE DEMAND

ctt

Savings & insurance products placements (€ billion, quarterly volumes)

. 4.25% 2.25%  Treasury certificates | 2.25% 1.38%  Treasury certificates
h o " remuneration rate h .;' © remuneration rate
2,519
7 é
N 1360 o a--mmTT 1.324 i
1T
v 0,862 0,938 0,971 0788
S 0582 o 506
7 -
N
- 4Q I 3Q 4Q I 1Q 2Q
<L 2015 2017 2018
|9
=
<
-
LL

CTT'sresponse

Monthly average of Savings & Insurance

) Two advertlsmg campaigns to reinforce the attractiveness of the new public debt products products placements
vs. bank deposits
) New incentives scheme in the Retail Network for the placement of public debt products 1 5 O/
+
) Initial indications are positive: daily average public debt products placementsin Apr-18 € 3 3 5 m € 1 6 9 m C' .O
¢.15% above those of 1Q18 in Apr-18 vs. daily
2017 1Q18 average 1Q18 (excl.
) New savings products in the pipeline to be launched during 2Q18 Insurance products)

14
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SEVERAL INITIATIVES ARE BEING IMPLEMENTED ALONG THE FIVE PILLARS OF THE EXPRESS & PARCELS

STRATEGY

B2C /E-COMMERCE

Itis estimated that the last-mile
e-commerce market growth will
acceleratein the coming years
givenits underpenetrationin
Portugal

{:} Strengthen CTT's offerto grow in
the B2C market and leverage on
the development of the
e-commerce in Portugal

Q Launched a new offer (e-segue)

Q Developedinitiatives to capture
e-commerce growth (e.g. OLX
partnership, Super Express &
Crowdshipping)

B2B still represents the majority
of the CEP market in Portugal and
there are opportunities to
improve CTT's positioning

{:} Strengthen CTT's offer to grow
inthe B2B marketin Portugal

{:} Optimise the offerto become
more aligned with the new
market trends (integrated
solutions)

The Spanish marketis of growing
importance givenits size, faster
growth and increasing
Iberian flows

£ Consolidate the position of CTT
as anlberian operator

Q Developedinitiatives to align the
offerin PT and ES and optimise
processes and operations

@

CROSS-BORDER

The globalisation trend is
increasing the relevance of
cross-border flows

{:} Capture international flows

Q Implemented initiatives and aim
further developmentto grow
inbound and outbound business
andimprove respective
processes (e.g. Express2ME;
Interconnect; ETOE inthe UK;
one-to-one partnerships)

LASTMILECARGO & LOGISTICS

Explore opportunities in niche
markets with potential for
synergies withCTT

Q Transporta'sintegration
provides CTT with a logistics and
last-mile cargo offer,
complementingits portfolio

Q Creating a new one-stop shop
Fulfilment / Logistics solution,
focused on e-commerce, to
position CTT as a logistics
partner

16



TWO YEARS SINCE LAUNCH, BANCO CTTHAS BUILT A STRONG FRANCHISE ﬁ
ctt

Banco CTTis the bank of the Millennials... § andis recognised by the population
g Customers >300 Baby | BancocTT - e 2018

thousand Boomers | .t 31 LEADING COMPANY
BANKING INDUSTRY

2 years since launch...

Banco CTT - 34
% Current > 2 50 Generation X

accounts thousand Market 38

INDICE NACIONAL
DE SATISFACAD
Generation | <" [N < PoRTUGAL

{Millennials)

()
Deposits >€600m Market 24

_ Banco CTT . 8 Banco CTT was recognised as
Generation Z
7

#1 bank in National Customer
Satisfaction Indexin 20182

(quality of service and perceived value)

Market

7
é Credit?

1Credit products placements,including credit placed by Banco CTT onits own BS andthe total gross outstanding balance of credit placed by Banco CTT branches (outside Banco CTT's BS), in partnership with BNP Paribas Personal Finance (Cetelem). 17
2 Independent study, conducted by Universidade Novade Lisbea.

{Customer base distribution by generation; % of total)



THESTRATEGY FORBANCO CTTISBASED ONFOURKEY PILLARS

BANCO CTT FOOTPRINT

The Portuguese population shows
preference for Banco CTT when asked
about which bank they intend
to open anew account?!

{:} Expand Banco CTT’s footprint, by
acquiring new clients, accounts and
deposits

{:} Investin digital channels and maintain
the simplicity and transparency of the
offer

1internal survey conducted inJanuary 2018.

The credit market is onits way to
recovering to pre-crisis levels and
continues to grow rapidly

{:} Accelerate the origination of credit
to clients - mortgage loans and
consumer credit

PAYSHOP

wi

Speed up cross-selling by monetising Opportunity to renew the value
CTT's customer base and launching proposition of payments in the digital
new product offers context
0 In 2017, the bank launched the new Q Integrated Payshop into Banco CTT
insurance offer

{:} Modernise current payments offer
{:} New product offers are being
prepared

18



OPERATIONAL TRANSFORMATION PLAN EXECUTION EXCEEDING INITIALEXPECTATIONS

Total recurring operating cost savings

% FY18 savings
objective secured

Total non-recurringrevenues /
capital gain

% FY18 capitalgain  [5100%
objective secured expected

% Total non-recurring costs

1 FY18 estimated recurring operating cost savings {unless otherwise indicated), taking into account initiatives already implemented until 30 April 2018,

FY18 savings
secured?

€11.7m

Capital gain
expected to
be well above
the objective

(negotiations underway)

One-time costs with negotiated exits

4Q17 non- €3.7min1Q18 &
recurringcosts  €5.5minApr-18

€11.9m €9.2mvym

FY18 savings
objective

€13.8m

FY18 capital gain
objective

€5.2m

4Q17non- FY18 non-
recurringcosts  recurring costs
objective objective

€9.0m €20.0m

19



COST REDUCTIONS INLINE; HR OPTIMISATION INITIATIVEEXCEEDING TARGET

. .. * No variable compensation for the Executive Committee for 2017 & 2018
Adjust HR policies

and deepen the
ES&S cost
reduction efforts

* Reductionin fixed compensation for the Board membersin 2018
(vs.Dec-17 level)

* Renegotiation of contracts for IT, buildings leases and maintenance, fleet
and transport of valuables

Reinforce HR
optimisation
programme and
rationalise non-
core assets

* 224 negotiated exits in this areaso far, 161 in 2017 with further 63in 2018

* Negotiations for the sale of non-core assets underway, with capital gains
expectedto be above the FY18 savings objective

1FY18estimated recurring operating cost savings {unless otherwise indicated), taking into account initiatives already implemented until 30 April 2018,
2 One-time capital gainfrom sale of assets,

ctt

FY18savings FY18 savings
secured? objective
€3.4m €3.7m
€6.8m €3.9m
Negotiations €5.2m2
underway
20



DISTRIBUTION NETWORKINITIATIVE ADVANCING IN LINE WITH THE ORIGINAL PLAN

* First wave of converting into postal agencies or closing post offices with
low customer demand completed

Optimise the Retail
Network maintaining

* Although the timeline and savings from this stream may suffer some
adjustments, given the current environment, this will not undermine the
overall plan’'s 2020 savings objective, which remains intact

proximity to the
citizens

Reengineer the
Distribution Network * Projectlaunchedin 1Q18, the large majority of savings to occur in 2019 & 2020

toimprove * Todate, detected and implemented some quick wins
operational efficiency

Total recurring operating cost savings

1 FY18 estimated recurring operating cost savings {unless otherwise indicated), taking into account initiatives already implemented until 30 April 2018,

_FY18 savings _

secured?!

€0.8m

€0.7m

_FY18 savings _
objective

€3.9m

€2.3m

€13.8m

21






QUARTERLY NET PROFIT IMPACTED BY THE RESTRUCTURING COSTS OF THE OPERATIONAL

TRANSFORMATION PLAN

1Q18 financial and operational performance

£ million, except when otherwise indicated

Reported Recurring!
Financialindicators 1Q17 1Q18 A% 1Q17 1Q18 A%
Revenues 177.0 176.9 -0.0% 177.0 176.9 -0.0%
Operating costs 152.1 1585 +4.3% 148.9 154.2 +3.6%
EBITDA 24.9 18.4 -26.0% 28.0 22.7 -18.9%
Net profit 10.3 5.4 -48.2% 15.0 10.9 -27.4%

) Addressed mail Unaddressed mail Parcels Savings & insurance Banco CTT current
=) {millionitems) @ {million items) (million items) flows (€ billion) accounts (thousand)
1Q18 volumes 185.2 100.3 8.8 0.8 254.9
vs.1Q17 -9.1% -6.6% +20.8% -61.5% +124%

1 Excludingnon-recurring costs affecting EBITDA of £3.1mand€4.3m and affecting EBIT of £3.8mand £6.4min 1Q17 and 1Q18, respectively.
2 Considers athecreticalnominal tax rate,

23



STRONG EXPRESS & PARCELS AND BANCO CTT REVENUES GROWTH OFFSET THE DECLINE OF THELEGACY
BUSINESSES

1Q18recurring revenues Revenues breakdown

£ million; % change vs. prior year; % of total £ million
Financial BancoCTT1! | !
Services €5.0m (+28.8%) 177.0 176.9
€98m((-370%) <2 mmmm +6.5 +11

-1.9 [
EXP ress — E&P, excl Transporta
& Parcels

€36.5m (+21.8%) €176.9m -5.8
(-0.0%)

+3.3 — Transpotta

Mail & other 2

€125.5m{(-1.5%) ' ‘ ' ' . .
1Q17reported A Mail& other AFSrevenues  AE&Prevenues ABanco CTT 1Q18reported

% of total revenues revenues revenues revenues

= Mail & other revenues influenced by seasonal effects (Easter and -2 working days in the quarter), resulting in addressed mail volumes decline of -9.1%, -6.1% when adjusted for the

loss of working days. Those effects were partially offset by 2.5% average price increase in the quarter (carry-over from 2017, as the 2018 price increase came into effect on 2 April),

strong positive mix impact (growthininternational mail +€2.3m) and higher lottery sales (+€1.2m), which were suspendedin1Q17

= The growth levers — Express & Parcels and Banco CTT - continued to post strong increases in volumes and revenues. E&P volumes grew significantly in Portugal (+32.2%, +12.3%
excl. Transporta) andin Spain (9.8%). Banco CTT revenues grew €1.1m (+28.8°%), as aresult of netinterest margin expansion

= 64.2% decline in subscriptions led to €6.0m decline in the commissions from public debt products, impacting Financial Services revenues

1 Payshopbusiness migratedto Banca CTT Business UnitinJan-18 (proformafigures presented for 1Q17 for this product line).
2 Includingincome related to CTT Central Structure and Intragroup Eliminations amountingto -£9.6min 1017 and-£10.4min 1G18.

24



RECURRING OPERATING COSTS UNDER CONTROL, INCREASING ONLY AS ARESULT OF GROWTH IN
ACTIVITY AND THE TRANSPORTA ACQUISITION

1Q18recurring operating costs Operating costs breakdown
£ million; % change vs. prior year; % of total € million
v
Other 158.5
€6.1m (+33.2%)
]\
I Recurring op.
ecurring op. costs 154.2 %
Transporta
External Supplies 1591 _
& SerVices _ % €3.7mindemnities
€62.1m (+9.1%) L1 €154.2m %\:\“‘\\}\ Operational

Transformation

w3,
N L m +3.9 Plan

(+3.6%)

Staff
€86.0m (-1.6%)

T T T T T T T T
Q e}
e of total 1Q17 1017  1Q17 AMail& ASFcosts AE&P  aBanco  1Q18 1018  1Q18
reported non-rec. recurring othercosts costs CTTcosts recurring non-rec.  reported

op.costs OP.Costs  op.costs op.costs OP.COStS  op.costs

* Theincrease in activity in the growth businesses was responsible for the overallincrease in operating costs, in particular: +€3.9m increase in op. costs in Transporta (acquiredin 2Q17),
increase in transport and distribution costs in E&P, excl. Transporta (+€1.4m) due to growth of volumes and increase in costs at Banco CTT related to the increase in activity (+€1.1m).
Additionally, due to the suspension of the sale of lottery products in the Retail Network in 1Q17, the recurring op. costs related with this product increasedin 1Q18 (+€1.0m)

= Onthe other hand, costs stabilised or decreased in Mail and FS and Central Structure as aresult of £1.6m decline in Staff costs inthose areas, of which€0.8m related to the decline in
salesincentivesin FS (as a direct result of lower sales of public debt products)

= Non-recurring op. costs were almost fully related to the Operational Transformation Plan, of which €3.7m were indemnities related to headcount reductions 25



EBITDA EVOLUTION REFLECTS THE LOSS OF HIGH INCREMENTAL MARGIN PRODUCT REVENUES IN
FINANCIAL SERVICES AND LESS WORKING DAYS IN THE MAIL BUSINESS

ctt

1Q18recurring EBITDA EBITDA breakdown

£ million; % change vs. prior year; % of total € million
-26.0%
Banco CTT
-€4.3m(-1.5%) -18.9%
. . . Payshop
Financial 14
Services 31y P
24.9 T
€3.1m(-58.2%) €22 7m m 4 il
° * +0.1 22.7
,,,,,,,,, +0.6 I X5 3
o ' 0.1-0.2 \\
(-18.9%) | D
: o v
Express &\\\\ 18.4
& Parcels . |
€07m (») Mall‘ & Other €3.7mindemnities '
£€23.2m (_5 80/0) l - related to the
. . Operational
- Transformation Plan -
T T T T T T T T T
1Q17 1Q17non- 1Q17 A Mail AFS AE&P ABanco 1Q18 1Q18non- 1Q18
% of total {excl. Banco CTT) reported rec.items recurring EBITDA  EBITDA  EBITDA CcTT recurring rec.items reported
EBITDA EBITDA EBITDA  EBITDA EBITDA

@ ‘ EBITDAMargin ‘
— S EEEFA 12.8% B d  10.4%

= Stable EBITDA performance in Mail as the stabilisation of the recurring cost base and a solid pricing / mix effect almost fully offset the challenging seasonalimpacts onvolumes
= Express & Parcels EBITDA growth reflects the improvement at Tourline subsidiary in Spain and growthin Portugal

= Financial Services EBITDA declined markedly, due to the loss of revenues with very high incremental margin 26



THE ADJUSTED CASH FLOW WAS INFLUENCED BY THE PAYMENT OF INDEMNITIES BOOKED BOTHIN 4Q17
ANDIN1Q18,ASPART OF THE OPERATIONAL TRANSFORMATION PLAN

ctt

Cashflow

€ million; % change vs. prior year

Adjusted !

{Excl. FS float & Banco CTT deposits and fin. assets)

Reported —

1Q17 1Q18 A%, 1Q17 1Qis8 A%,
— €14.7mindemnities
From operating activities 271 -40.4 Al 121 -2.5 -121.15 payments

Cashflowexcl. FS &Banco CTT 15.2 -4.4 -129.0%
Banco CTT cash flow -31 1.9 160.0% Seasonalpayments
Frominvesting activities -53.4 -63.9 -19.7% -13.6 -12.6 J’A/ of end of year capex
Capex payments -14.2 -13.2 +7.3% -14.2 -13.2 +7.3%
of whichBanco CTT -11 -3.0 -185.0%
Banco CTT financial assets -398 -51.3 -29.0%
Other 0.5 05 -0.7% 05 0.5 -0.7%
Operating free cash flow -26.3 -104.3 -296.8% -1.6 -15.2 << B
From financing activities -0.6 -0.2 +71.0% -0.6 -0.2 +71.0% B
of which Dividends - - - - - -
Other -25 -27.2 << - - -
Net changein cash -29.5 -131.7 <« -2.2 -15.4 << B

Capex and indemnities accounted in 1Q18 were €5.0m and €3.7mrespectively, substantially below the payments related to these items

1 Cashflow fromaperating andinvesting activities excluding changes inNet Financial Services payables of -£43.5m {1Q17) and -£49.4m (1Q18), and the followingitems from the CF statement, all of themrelating to Banco CTT financial activity: "Banking customer deposits 27
andatherlgans”, "Credit to bank clients”, third parties’ “Other operating assets and liabilities' regarding Bance CTT, “Investments in securities”, "Depesits at the Bank of Portugal” and "Qther banking financial assets”.



THE BALANCE SHEET REFLECTS THE INCREASING WEIGHT OF BANCO CTTIN THE BUSINESS AND THE HIGH
NET FINANCIAL CASH POSITION

ctt

Balance Sheet - 31 March 2018

£ million; % change vs. 31 December 2017

1,594 1,594
(_C1272§52) Financial Services payables
C495m

Cash & cash equivalents

(-21.0%)

Banco CTT deposits
& other fin. liabilities

Banco CTTfinancial assets £561m
& credit (+24.7%)

'(5_210;2; Other current liabilities

Financial debt {€10m; -2.5%)

Other current assets 1 87952;;
' Healthcare: Employee | Healthcare:
Employee benefits tax asset > €71m benefits €253m
R Net financial cash (debt) 2
Other non-current assets  |SSINIEReF0) Non-current liabilities ( ) €147m
188 (€19m;-36.4%)
188m .
HitSS (+2.1%) Equity
Assets Liabilities & Equity
1 Including Financial Services receivables of £4m and €£6m as at Dec-17 and Mar-18, respectively. 28

2 Including€69mof Banco CTT gwneash,






MAIL: SEASONAL EFFECTS ON MAIL VOLUMES ALMOST FULLY OFFSET BY PRICING AND STRONG POSITIVE
PRODUCT REVENUES MIX

1Q18 Revenues by type Operating costs? EBITDA

€ million; % change vs. prior year € millien € million

- Transactional €£105.0m (-€3.0m;-2.8%)
- Advertising €6.3m(-€1.0m;-13.7%)
- Editorial £3.9m{(-€0.2m;-4.4%) 24.6 23.2
224 -~
- Business Solutions €2.4m+€04m;+170% B B e 19.2
18.0%  17.0%

-USQO Parcels £1.7m{(-€0.0m;-0.9%) -l
- Other? £16.5m (+£2.8m; +20.5%)
Total €136.0m (-€1.1m; -0.8%)

1Q17 1Q18 1Q17 1Q18
= B Recurring - - - Reported Recurring - - - Reported — €— Rec.EBITDA Margin

=| Mail volumes 2 by type

m Avg. mail prices Addressed mail Transactional Advertising Editorial Unaddressed mail

1Q18 N/A 185.2 160.1 155 9.6 100.3
vs.1Ql1l7 +2.5% -9.1% -8.3% -16.1% -9.5% -6.6%
1 Otherrevenues include +€1.2mof revenues from lottery sales, whichwere suspended in 1Q17; similarly operating costs include +€1.0min CGS related to this productin 1Q18, which were not presentin 1Q17. 30

2Millionitermns.



EXPRESS & PARCELS: E&P BEGINNING TO SHOW SIGNIFICANT CONTRIBUTION TO REVENUES GROWTH, AS
ARESULT OF VERY HEALTHY VOLUMES EVOLUTION BOTH INPORTUGAL AND IN SPAIN

1Q18 Revenues by region Operating costs EBITDA
€ million; % change vs. prior year € million £ million
- Portugal & other? €22.8m(+€5.2m;+29.7%) B _l
- Parcels C16.6m{(+C1.7m; +11.4%) 0.7
- Cargo & Logistics? C3.7m (+C3.3m; »)
- Banking network C1.5m (+C0.2m; +16.4%} 301 ---4 L o5
- Other? C0.9m (+CO0.0m; +0.6%)
-Spain €13.3m(+€1.3m; +10.8%) 1.9%
- Mozambique €0.4m (+€0.0m; +6.1%) 0.2 //"
Total €36.5m (+€6.5m; +21.8%) 0.5% ,//
L 2
Total excl. Transporta €33.2m (+€3.2m; +10.8%) 1Q17 1Q18 04 -lQ17 1Q18
__D E&P vol 3p i B Recurring - - - - Reported Recurring - - - Reported —#— Rec.EBITDAMargin
—C volumes 3 by region
ST [
BT e
|
|
1Q18 8.8 48 | 41 4.0 0.02
: I
vs.1Q17 +20.8% +32.2% : +12.3% +9.8% -4.7%

1 Includingrevenues fromintra-grouptransactions with companies of other business units and other cperatingincome of Pertugal, Spain and Mezambique,
2 Including Transportarevenues in1Q18 {(£3,2min Cargo & Logistics and £0,1min other),

3 Millionitermns,
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FINANCIAL SERVICES: THELOSS OF HIGH INCREMENTAL MARGIN PUBLICDEBT PRODUCTS REVENUES
IMPACTED THE FINANCIAL SERVICES PROFITABILITY

1Q18 Revenues by type? Operating costs ! EBITDA1

€ million; % change vs. prior year € millien € million

- Savings &Insurance €3.7m(-€5.9m;-61.3%) 7.5
1.5 s
- Payments? €3.1m(-€0.3m;-9.2%)
- Transfers €23m(-€0.1m;-5.7%)
v
- Other €£0.7m(+€0.5m; +269.5%) 3.1
a8.1% 31
Total €9.8m (-€5.8m; -37.0%) ¢ - §1.9%
e 2
1Q17 1Q18 1Q17 1Q18
[ | Recurring - - - Reported Recurring - - - Reported — €— Rec.EBITDA Margin

€ FS volumes by type

Savings & insurance Payments Money orders & transfers Credit
placements (€bn) {mops) {mops) (€m; excl. Banco CTT)

1Q18 0.5 6.4 4.4 11

vs.1Ql7 -61.7% -6.2% -3.9% -47.8%

32

1 Payshopbusiness migrated to Banco CTT Business Unitin Jan-18 (preformafigures presented for 1Q1 7 for this productline),



BANCO CTT: THEREVENUES GROWTH OF BANCO CTT REFLECTS THE EXPANSION OF THENET INTEREST
MARGIN, AS LIQUIDITY IS BEING DEPLOYED IN HIGHER YIELDING ASSETS, INCLUDING CREDIT

1Q18 Revenues!? Operating costs ! EBITDA1
€ million; change vs. prior year € million £ million Bra?#c)hes
1 211
- Netinterest income €1.5m {(+€1.1m) . . |
_ =
- Interestincome €1 7m+€1.1m) Current
- Interestexpense €0.2m (+€0.0m) 88 ---- accounts
' i ’ c. 255k
- Commissions income €0.9m (+€0.2m) 8.1 (+29kin1Q)

- Consumer credit?, creditcards 2

& Insurance £€01m(-€£0.2m) :.%

£0.7m(+€0.4m) -
- Own products 44 Customers (i)
_ €2.6m(-€0.2m)
Payshop & other? > 300
thousand
Total €5.0m(+€1.1m)
1Q17  1Qis 1017  1Q18
I Recurring - - - Reported Recurring - - - Reported Deposits
% Selected Banco CTT Balance Sheetindicators
€665.1m
Assets (€ million) Deposits (€ million) Equity (€ million) /
Cash & cash Financial assets & Creditto | ofwhich, | T Sight CET1 (%) .
equivalents investments clients |, Mortgage | o
[ I Consumer
31-Mar-18 190.4 446.5 1145 I 101.1 2126 4525 103.0/37.0% credit 3
]
31-Dec-17 235.0 370.5 79.3 : 66.1 | 210.6 408.6 76.4/26.5% €6.0m

1 Payshop business migrated to Banco CTT Business Unitin Jan-18 (proforma figures presented for 1Q17). Payshop stand-alone EBITDAwas €1,.5min1Q17 and £1.4min 1Q18,
2 Partnership with BNP Paribas Personal Finance (Cetelem),
3 Amountoutside Banco CTT's Balance Sheet, representing the total gross outstanding balance of credit placed by Banco CTT branchesin 1Q18, in partnershipwith BNP Paribas Personal Finance {Cetelem),







CONSOLIDATED RESULTS

_Reported with Banco CTT_

€ milion — Reported Recurring * under equity method 2
1Q17 1Q18 1Q17 1Q18 1Q17 1Q18
Revenues 177.0 176.9 177.0 176.9 174.7 173.7
Operating costs 1521 158.5 148.9 154.2 1449 1509
EBITDA 249 18.4 28.0 22,7 29.8 22.8
EBITDA margin 14.1% 10.4% 15.8% 12.8% 17.1% 13.1%
gip;;i?:ngs:s, amortisations, impairments 73 88 66 67 67 81
EBIT 17.6 9.6 214 16.0 231 14.7
Financialincome / (costs) -11 -1.4 -11 -1.4 -11 -1.4
Associated companies - gains / (losses) 0.0 01 0.0 01 -4.5 -39
Earnings before taxes (EBT) 16.5 8.4 20.3 14.7 17.5 9.4
Incometax for the period 6.2 3.0 54 39 7.2 40
Non-controllinginterests 0.0 0.0 0.0 0.0 0.0 0.0
Net profit attributable to equity holders 10.3 5.4 15.0 109 10.3 5.4

1 Recurringnet profit excludes non-recurringrevenues and costs and considers the theoretical (nominal) tax rate of CTT.
2 Payshop business migratedto Banco CTT Business UnitinJan-18 (proformafigures presented for 1Q17).
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BALANCE SHEET #\
ctt
With Banco CTT

€ million cTT under equity method?
31-Dec-17 31-Mar-18 31-Dec-17 31-Mar-18
Non-current assets 678.5 776.1 413.4 424.7
Current assets 930.3 818.3 557.3 481.6
Assets 1,608.8 1,594.5 970.7 906.3
Equity 184.0 187.9 184.0 187.9
Liabilities 14248 1,406.5 786.8 718.4
Non-current liabilities 282.7 2709 2827 270.8
Current liabilities 11420 1,135.7 504.1 447 .6
Equity and Liabilities 1,608.8 1,594.5 970.7 906.3

1 Payshop business migrated to Banco CTT Business Unitin Jan-18 (proformafigures presented for Dec-17),
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NON-RECURRING ITEMS AFFECTING EBITDA PREDOMINANTLY RELATED TO THE OPERATIONAL
TRANSFORMATIONPLAN ctt

€ million .
— Non-recurring items —
1Q17 1Q18
Recurring EBITDA 28.0 22.7
Non-recurringitems affecting EBITDA 3.1 4.3
— £3.7mindemnities related to the
Revenues 0.0 0.0 Operational TransformationPlan
Staff costs 11 3.7
ES&S & other op. costs 2.0 0.6
_\—‘ €0.4m of strateqic studies
Reported EBITDA 249 184
Recurring EBIT 21.4 16.0
Non-recurring costs affecting only EBIT 0.7 2.0
- €1 dmprovisionrelated to Spanish
Provisions (reinforcements / reductions) 0.0 1.7 Competition Authority charge
Impairments and D&A (losses / reductions) 0.7 0.3
Non-recurring items affecting EBITDA & EBIT 3.8 6.4
Reported EBIT 17.6 9.6
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